5ANFIFINITHALITY UNT.NITUAT ATUTILAY
MUz Ing1demnalulagsvuing A3 5

yavisngUatenamsvieaiiedlueens Juesniaedlduazusegilalunis
viaugavastinviaaiigav1glsy
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Abstract

The objectives of this research were to study the travel destination in South East Asia and
travel motivation of European tourists. Survey research methodology was exploited by distributing
questionnaires to sample group of 400 touristsawhich 198 were returned. Then, descriptive statistic
parameters, including frequencies, percentages, means, standard deviations and inferential statistics
included a t-test, one-way ANOVA, Person’s Correlation Coefficients, and Cronbach’s Alpha were
employed to analyze the data with .05 significance level. The result of the research reveal that the
first 5 tourist destination ranking of South East Asia country were Thai, Vietnam, Cambodia,
Indonesia and Malaysia. The result indicated that there are non-significant differences in both of
travel motivation mean of European tourist which result also found the significant relationship

between push and pull motivation.

Ay IemngUatennsvieniien ussgdlalunsvieuiien eduns Tueenidedls
Keywords : Travel Destination, Travel Motivation, South East Asia

famusysraalusuildadnmseting achergpomaemallcom ns. 0 5434 2547-8 s 180



145
RMUTP Research Journal Special Issue

The 5" Rajamangala University of Technology National Conference

1. uni

nsvieafierlugatiigtunaneundufnssuiiduiifewesnuiluynidond Fuideaunannssua
vosgalanAtnd UszneunnasydulavesUssainsuaznndumaianuasanauisanniuiwhling
vioufilallfduiisaniomaninnusiiwesyana uinsvesisnaeunduianssundnuesyanarlui
UtRtuduuniluden InelanzegnsBensvieaiierluinsseina (Cleveland and Laroche, 2007)

denrfussnidedidufuuauensesssufitnrondieandnig o drdlianuaulafunian
vioaftviioguuussamion Ussind Aads Yausssuduiun Usenounisdndassmmnasugioondeu
(ASEAN Econnomic Curnmunity: AEC) Tl 2558 flazdisi] azvinlvigmannssumsviondieludsumaaandn
1 10 Uszane W ne suaude TaTud Sulniide Feluf uslu o My Foau baswin Daad
thvieaiisrannsadumdlulssmaandnldesaznnauns

[

ns@nwinssgalalumsviesiisauazgavansuaenislunsvieaiisavesinvonisndudaddry
fagrelivssmaitnsldndnangavnisunisvieniier Iidladmgfnssunseadisavestinviouiie
uazdnuaizvesaniuivieaivafiinveiivaauls ethlugnmsimuumasouiisrvesussimalidany
wouuazannIameuauasAuiasnIsvesinvienilealdegnsdiusy i Bdlunindunanauiaszme
Aldsuanudelunsieaiisluaedons fusenidesldvostniesiisrziilugnisnaunulunisdna
AansamioaisanarmsaaiusinsmanisivesgsiaieuiisassnitsUssimeluieiBens fusenideslidn
e

Wleaunmsvieaisvessemenazifindnoniwuesgsiavisdiioaluelfony jusenidesld {3
'fTNLﬁaLﬁummﬁwﬁayiumimw%mﬂaﬁugmﬁmﬁ’mm@ﬂﬂumsﬂamﬁmmaaﬁnviauﬁwﬁa?ﬁ%ﬁuﬁn
dnwazgamngdanemeesiinvieniiswasusaudeyaiieniulstmelunie dons fusonidesls M0ui
feslumytinrieadisufiefiasindeyamariluiudayatugwlunimununagns fsvenleavessine
wAZYBINGUUILIAULATEFAIR T Usa LU
1.1 IngUssaAvaen1sive

ileAnwiussgdlalunisvieaileinazgamneUaemsmsvieadisvestinvieuiielueidons fusen
Bedld ilerlugnynusias i svieafisvesszine

2. A8n15AnE

n3eenLUYIdeaTItiduiduidanssaiun  (Descriptive  Research)  8n15n1534d8189U301
(Quantitative method) Tuwuuasuauluaseilaluniside Inelsedeuisivusiadl

2.1 Uszvnsuasngufleeng

nauUszansveamsidslunsifotneaiisrnglsuifumadunvioadeludmindedsl
nsgudaegnelaglisisnuingziliu (Non-Probability) Ing3gnisidendasgndlifinnumaneauiv
SnguUszasdnsIve (Purposive Sampling) §3delsvhnsuaauuasuanlsifungushaaiifisladunazaey
wuvAsunNT L 400 Au lnsuuvdeunugnuanwdoufurasiiinensuanuduar nuthee il
Wiemuaanuntnvieadisalunismeuuuvasuaslunaiinmnnsiunuasitelildingsdmeuiiin
mnawsdlslumsaeuiuudsunsesinvieaile



146
MIATIVINITUALITY UNT.NTTUAT AUUNLAY
MsUssyInMsuningdemalulagnvusea Asan 5

MNLUUABUNINTIUIY 400 9 fignuanesnlufideldunvuasuauAunislusuddangney
wuvaBUnLS LY 198 A Antdudouay 49,50 (198/400) Feyailldunthuviinisitasginisnszaneves
U5e91n3 Munguindiediunad (Central Limit Theorem) lngdnuiusiiag1adedidnuiuainnii 30
fMeg1e nuInsnszaevestsznnsdulniunsgiunungeindindiunas

2.2 wesilelilun1sisy

msieluadsilfuvvaeumudueiosfielumafudeyasuaamneaemenisvendiesluede
nyfusenidediarussgdalunsvieslevonimisafiosnglsy ssenoudae 3 duddl

duil 1 Foundruyaravesmeunuuaauay tiud e 81 n1sAnwn an1unIniFoni vos
ERIRINEGITRRH

duil 2 doyadugemneUaemamsvieadiedlueidens fusenidesldueinyiauiisrviglsui
ileuszmalne ilesannsiiuteyalsvinnnfudeyaluusemelng

druil 3 Feyaussgslalunisviendieadiundn (Push Motivation) uaslissglalunisvieadieasu
A4 (Pull Motivation) ¥@<ERaULUUABUAY
2.3 anufisauazanudesiuvaniale

gadnusunsegslalunisviondioasnundn  (Push . Motivation) — uazusagelagiudis
(Pull  Motivation) #il#lunsiteluadei] ilummsinrufifinisseddlunmsnumussunssy (Correia &
Pimpao, 2008; Correia & Valle, 2007a; Correia et al., 2007b; Cossens, 1989; Fodness, 1994; Holden,
2003; Iso-Ahola & Mannel, 1987; Bundberg, 1990; Mohsin & Ryan, 2003; Shoemaker, 1989; Uysal et
al, 1996) lag Correia and Pimpao (2008) VLéw’ﬁﬂmmmmﬁaﬁwmﬁ’aLLUiLLNgﬂﬁ]ﬁmwﬁﬂLLazngﬂa
Fudlngld Cronbach’s Alpha (1951) nudidaaTandedugewamanuiussgdladundnuasdufdien
AruAsiniglusify 0.60 wazAdulsAvsuaryaasiunnt 0.60 Fauneanuiuuuaounu
amdefioninne
2.4 msweszidaya

eldihnsieszidoyalaevhnsdeudeyauazussananadeyaselusunsuadndnagy 1BM
SPSS statistic 20 ¥nsiiasteilagldatfiBanssaun (Descriptive Statistics) MA1AME (Frequency)
A¥oay (Percentage) ALAAY (Mean) LagATeaiuusnAsg U (Standard Deviations) liloussengdnme
¥93U559n3 9AvgUaenIansiaiisanazussgdlalunisvieaifiervesinounuuasuniy drunis
Aaseilagadalteeyuy (nferential Statistics) Tdn1snaaeuil (t-test) MsnA@BU One-Way ANOVA
ilovALAnssYesAdsvesusegslalunisvisafisrveangusiedne Aanduius  (Corelation
Coefficients) Milomannuduriusszninsthadvduyanauazussgslalunsvieaiion uazAanudostiuves
WuUdaUaTal (Cronbach’s Alpha) ienaasumuiidedovenededielunsise netvunsedutuddy
el ifisedu 05

3. Namiﬁnmuazaﬁﬂi’]&ma
3.1 Wan1sANE

3.1.1 doyaiugruesinveadisviglsvdnlvaidunavds Sosay 50.50 uazfionysening 24-
357 fovaz  62.60 Wnvieafivadnilngilaniunfugin fovas 50 uaziinsAnwisziuUiqainesas
49.50



147

RMUTP Research Journal Special Issue
The 5" Rajamangala University of Technology National Conference

3.1.2 wansAnwseigeusngdanemslunsesiisidnviendisarnglsuisluluniede
nziusenidedaililiuszmelne 5 Suduusn Téud Sulafids Boauw fuye uiade wazamudiy
druvsuinaluieilong usenidoslditnvieniionisunuionden 5 Suduusaliun Foaurm fuye
ey a1y wardulatlige anuddy
Ms1eil 1 Fevazvosinvieaileaiinevieaietlulsumalueifony fusonidedd

dszne evieaien MR TiE7
dulaflidey 9.6% 4.0%
PRIV 8.1% 7.6%
Ay 8.1% 7.6%
RIGIC 1] 7.6% 5.6%
a1 5.1% 5.6%
Felus 4.5% 2.0%
atud 1.0% 0.5%
w1 0.5% 2.5%

3.1.3 NANINAAOUAIANNLTRSTUTaIMULdDUY  (Reliability ~ Analysis) Aidelavinnsman
duusyavuoarmuigadnmusagdlalumaeniisdundnuasussgalalumsveiisadufdidiaam
\Besuogszming 0.837-0.851 aaguseiuanuidesiuléin wuvasumuiissduanudesiueglunsziuiuas
sedumsth U ldenuled (Nunnally, 1978: 245) Fspnsnsil 2

M1999 2 Arduusvansueanivesyndiniuaulseslaluni o w g InUNE NWALIUAY

o ° 1o A‘

fauds druau (da) AduUszAnsuaan
wsepslalunmsvieuiedinunan 19 0.837
wsepdlalunisviesiieaduis 20 0.851

3.1.3 wansanwmudusegdlalunisvisaiigavesinvesfieryiglsvegluseduinn lneusegla
AUKEN (Push Motivation) fiAiaaeyl 4.64 uazusegalan1uds (Pull Motivation) denadeegi 4.62 f
M13N 3

a i = ' = 1 a o a
M99 3 ﬂ’]LQﬁfJLLaBﬁ’J‘UL‘UENL‘Uu@ﬂ@ﬁi?‘u‘ﬂ@ﬂLLN@J\'ﬂ,ﬁﬂuﬂ’ﬁmaﬂLV]SJ’J‘U@QHHV]ENLV]EJ’J‘U’YJEJI?U

usigsle Mean Std. Deviation sAULseela
&N (Push Motivation) 4.64 0.73 110
#49 (Pull Motivation) 4.62 0.70 10

ussgalasnusdn (Push Motivation) 1uusegslaiduusamdnliiyanaiinaudosnisviesilen ne
thvieaisrvnglsuiusagdladundnifaiedegean 5 suduusn fansrei 4

ussgslasufls (Pull Motivation) luussgslaneusnvesaauiivieaiivafidagaiinviosiels
wumsluaaniudiing q Tasussgalagrufeiifianuddglunisiagatinvieniisrraglsuliaunisly
vieuflenfiflaadegegn 5 Susu fawnsed 5

314 HansAnwIANILANAvesAledBYelsigslalunsieafinvesinvienieaviglsud
Fuuna A 019 @01un waznsAnw wuidissdedudiuyanasunisAnuniifinaseussyslalunns
vieuflsrvestinvioadivarnglsuegnaiitoddty (F=4.825, p<.05) fansail 6



148
MIATIVINITUALITY UNT.NTTUAT AUUNLAY
MsUssyInMsuningdemalulagnvusea Asan 5

M19°99 4 usealacmuran(Push Motivation) vesinvieaieavnglsd 5 d16u

o o o o Mean Std. JTAU
anu usegsladnunan (Push Motivation) L
Deviation  u5933la
1 osdiedluanuiiv 6.04 0.98 1NNgn
2 fusraunsalinu Tausssulas AT Iniuand e niAy 6.01 1.02 WNTER
3 Wiy uUsEAUN1SITIn 5.98 1.02 1
4 nanuliandindia 5.66 1.35 )
5 Wiuyua3 5.56 1.35 1N

M19199 5 wsegalasmuia (Pull Motivation) 5 Susuusniifgatinvieaiiedyiglsy

o o v o L Mean Std. STAU

a10u usegsladunan (Pull Motivation) \, .
Deviation  u5933la

1 YUUFTTUEN Useanel Tmusssy 5.67 1.11 170
2 ANTNLINGBUNGTTUR 5.58 1.13 110
3 piiussne 5.55 1.08 N
i U558 5:45 1.09 110
5 Aseausu anudulinsvesUsemadndiu 5.44 1.16 110

MM 6 WANITIATIEUUY One-Way ANOVA lumsnaaeutadediuynaarmunasernafoussqilaly
N3viRaLiien

Sum of df ©~Mean Square Std. Sig.
Squares Error Mean (2-tailed)
FyWinengu 5.897 3 1.966 4.825 003
aelungu 79.028 194 407
37U 84.924 197

3.1.5 wansdnwpnuduiussenindadvanyreanarusegdlalunisvisadien lnensiasgian
dudsvangandunius nuihrdadudiuynnaniunekaoelnnuduiusedeiideddgiuwsegdlalunis
Voufigvestinvioaie1yglsy famsem 7

q' v o

3.1.6 nan1sAnmATIANTuSIEnInLsdlalumsvieaigiundnuazuseslalunisvieaniednu

o W W

fanudn wssgelalunasvesfisainunaniianuduiuseglideddgduusgalalunsiesiisaiuiady

14

9879170 (r=.681,p<.001) Famn5197 8

M990 7 wanIikasevianduysyansanduiusvesdadudiuunnauazisegdalunisvieaien

Aaus LWl 918 @01UEAIN Msfnen
usagdlalunisvieaiilen Pearson Correlation 131 -124 -.098 063
Sig. (1-tailed) 033 .040 .086 .190

N 198 198 198 198




149

RMUTP Research Journal Special Issue

The 5" Rajamangala University of Technology National Conference

M19199 8 HanTATeviAduUsEansanduiusvesladudiuynnauazisgdlalunisvieanen

ussgslalunisvioadien AUNEN AR
FUNEN Pearson Correlation 1 .681
Sig. (1-tailed) .000
FURS Pearson Correlation .681 1
Sig. (1-tailed) .000
N 198 198

3.2 afUsEna
MnnsAnymutivieaiisarmglsulieuaulalunsviendielueeny fusenidsadesand
wsagdlalunsvieadioatomednundnuasduie fal Mohammad and Son (2010) léBusudiinvioudiend
woAnssulummisaianeussduaniaduaelusaztadeniouen detladeneluvestivioniisrvnelsy
Ieun ussgslasundnde dosnsvieaiirluanwiilmiflinefonnnouiefiuyiUssaumsaldinuas
Uszaumsaifusuusssanien Aads Smusssufiunneinsluan®inund dawtivdniousnves nvieaiiien
¥1g15U leunussgddalumsvieaiisnudsidudnuazvesgamneaemamsvisadioafigslatinvieailen
ThiAumasvieadion sulsun ussgslosuvuusssudon Ussindbdamusssy glivsena anmuindon
UssEmAna wavindudanudufinslinisdeusutnveniienfuednsd Feaenadosiu Uysal & Hagan
(1993) flefurgirinvieniisrgnnszduliiinnisviouiielaeussgalalunisvioniiewnundniibuusegsla
meluiiesdsazviouliiiuinnusdomnisvioniien luvalyitinvieaiivr gnisliludsanuiiviesiieasing
shoussgslasuaiidudnuasvosanuivieaiienditnviediiv:lipauadla
3.3 daiauauue
nsWamsnsvieadisdlugatiagiumsinisliamuddyfunsfnvmginssunmsveaieves
thvieaudniduiinviesiisntmnendataziimnsowsssyime Lﬁ@ﬁ]glé’ﬁwlﬂLﬂu%aaﬂaﬁugmiumi
NumuiaMsgramnssvisndiedlitiaaisu fgetipvieadisdlsedimssiunudonisvesinvesilen
vuugIuTeminensitegusvna kasSsiesdnsiuiatuaniunisaive slandifimaudeusadluly
finmala suludsdnuduuiliiaudenlunsveniisvesimvoniisuiiothlugnisairsgaudauazm
Temalumsianngaamnssneaielviviniulan

4. a3l
NnnisAnvgemnevanemssieaiisrlueifens fusonidedduazus sqdlelunisviondiesves
tnveafleanifaguszasdlunsfnwidunamsveaiiedluieidons fusenidedld uazussgdlalunis
veufisanuinuszimaluneifensTuesndoddfivnieaiiorldanuauladuniaduivesiion
fusnmiieanUszmelnends fussmaduladide PHoauw Auny wnaleuaran widwdlussinaluieidy
nziusendaddiitnreaiisadslillimuaulalunisvesdionde A3 UTud lnednvoadisafinudonis
vioudluanuitlniflsiineiisnndeuiefinyuuszaunisal Finuazyszaunsaisnuruusssuios
Aavs fausssufiuanseluanndinund Tneidendiaziiunisluvesiiorluussinaifiqaiusdiu
yuussanilon Useindl Samsssu givsema anmuindey vssemaiawaziiriusiauduiingling
Fousutinvoafiounduetied I@&Jmel,azmqﬁwam'aLLin@Jﬂﬁ]mivimLﬁaaﬁuanﬁfﬂvimLﬁaaLLaxLLtiﬂRﬂuﬂ’li
vi'eNLﬁmé’wumé’ﬂﬁmmﬁuﬁuéﬁuﬁuLm@ﬂf\ﬂumi‘viaqLﬁaaﬁwuﬁﬂ



150
5ANFIFINITHALITY UNT.NITUAT ATUTILAY
MUz Ing1demnalulagsvuing A3 5

5. AnAnssuUsENA

ns3de3esgannetaenamsvieniisdlueiens fusenideddiuazussgslalunisviei vaves
tvieadierrmglstluadsdldfunisaivayussanalunmsiiauoranuainnisminedomalulas
AR LA

6. LONENT91984

Cleveland, M., and Laroche, M. 2007. Acculturation to the global consumer culture: scale
development and research paradigm. Journal of Business Research 60, 3: 249-259.

Correia, A., & Pimpao, A. 2008. Decision-making processes of Portuguese tourist travelling to South
America and Africa. International Journal of Culture Tourism and Hospitality Research,
2(4), 245-357.

Correia, A., & Valle, P. O. 2007a. Why people travel to exotic places. International Journal of
Culture, Tourism and Hospitality Research, 1(1), 45-58

Correia, A., Barros, C., & Silvestre, A. 2007b. Tourism golf repeat choice behavior in the Algarve, a
mixed logit approach. Tourism Economics, 13(1), 111-127.

Cossens, J. 1989. Positioning a tourist destination: Queenstown-a branded destination?.
Unpublished doctoral dissertation, University of Otago.

Cronbach, L. 1951. Coefficient alpha and the internal structure of tests: Psychometrika, 16(3), 297-334.

Mohammad, B. A. M. A. & Som, A. P. M. 2010. An, analysis of push and pull travel motivation of
foreign tourists to Jordan. International Journal of Business and Management, 5(12), 41-50.

Nunnally, J. C. 1978. Psychometric theory, (2nd ed.). New: York: McGraw-Hill.

Uysal, M., & Hagan, L. 1993. Motivation for pleasure travel and tourism. In M. Khan, M. Olsen, &
T. Var (Eds.), Encyclopedia of hospitality-and tourism (pp. 798-810). New York: Van Nostrand
Reinhold.



	ปก_สารอธิการ_รายชื่อผู้ทรงคุณวุฒิ_สารบัญ (สาขาบริหารธุรกิจ).pdf
	20140412 บทความ สาขาบริหารธุรกิจ แก้ไข ครั้งที่ 1 ใช้ไฟล์นี้.pdf
	ปกหลัง.pdf

