ITTVINITUALTVY ANT.WITUAT F1YIYweAIaATUazdInumIans T 3 aUuil 2 nsngIAu-5u11AN 2561

'
=

wuINeNIsAaInvasLdendle@annalvdlugsfaunes

YIYQTY WANKINIY' IINT unBums’

3

WYTUNINS Janans
HEah JAUNST waz aueA lidad’

UNAnga

mAfondeiiinquirasdifiednuiatdnlssaumenisnanaveautlandaslugsiaiuine uay
ilefnwtladvesdnisvesutindrelugsiaiuned ususmdeyalaglituudunivaluasuuuasuany
nausetsRe fUsznaumsgsiauineslunngImmAILAS TnszikasUszananameTssdaussan
Joya MINATRAMEN wazadAlanssaun manFidenudadediudszauninisnain 32 Jadous
\dudundnsioue 8 Jade dusian 4 Jade dutdesmianisaain 6 Jade uazsunisduaiunisnan 14
tade tadvasdnig 12 Jade wadu dudandou 4 Hade dussdnig 2 ade dugudnsie 3 dade
wazauayana 3 Y93y wasnunladenusian Autemnanisnain aundndiue wagiunisadEsy
nsnnegluszduninaudidu Yatedugudniste fudaneden Fuosdnis uazduduyana
ogflusgduannaudiy fHfoiausuummanmseanvesitinddmndvdlugsiauined feil fUszne
nsgsiautindrs msamusTeiusiutnds asasuaienmdnuainndundndusiutnd oo
qunN MIsTiRLYRIIMIIAAEUSUAUEN mstiudeansmsnanasueeulal msausuTaLINS
paautlandeluszeren uazmsainsmudiusmnanmsnaediddugussneunisiuine’

v

Aanany: Jaduamuszaunisean Jaduesrns ulindie gsiauines

! femansnansed AuruIseIia uninendumealulagavausaanssuns
? 919138 ANEUIMIEIN avIvendemalulagsvusmanszuas
* o195y Sa- ;

wUszaUIUaN: patcharinporn.p@rmutp.ac.th



RMUTP Research Journal Humanities and Social Sciences Vol. 3, No. 2, July-December 2018
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Abstract

The objectives of this research are to study marketing mix factors of banana flour in
bakery business and to study organizing factors of banana flour in bakery business. Data were
gathered by using in-depth interviews and questionnaires. The samplers of this research are
bakery business in Bangkok to analyze it through typological analysis, domain analysis and
descriptive statistics. The result of this research shows that there are 32 Marketing Mix factors
divided into 8 Product factors, 4 Price factors, 6 Place factors and 14 Promotion factors. There are 12
Organizing factors divided into 4 Environmental factors, 2 Organizational factors, 3 Buying
Center factors and 3 Individual factors and show that Price factors, Place factors, Product
factors and Promotion factors were at high level respectively. Buying Center factors, Environmental
factors, Organizational factors and Individual factors were at high level respectively. The researchers
provided commercial marketing guidelines of banana flour in bakery business for entrepreneurs
and advised them to improve packaging of banana flour, to promote the image of banana flour
as a healthy food, to develop distributing channel through retail stores, to focus on marketing
communication through online, to plan a long term banana flour marketing strategies and to

create a good relationship with bakery business owner.
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